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■ THE LINCOLN LINK is the official 
newsletter of The Lincoln Motor Car 
Heritage Museum and Research 
Foundation, Inc., Gilmore Car Museum, 
6865 Hickory Road, Hickory Corners, 
Michigan 49060. Opinions expressed 
herein do not necessarily represent or 
reflect Foundation policy. 

■ MEMBERSHIP IN THE LINCOLN 
MOTOR CAR FOUNDATION: Membership 
categories: $25 Annual; $100 Annual 
Sustaining; $1000 Annual Corporate; 
$1000 Lifetime (or four payments of 
$250); Memorial ($500 minimum, 
please provide name of honoree). 

Send your name and a check to: 
Cornerstone Registration Ltd., P.O. Box 
1715, Maple Grove, Minnesota 55311-
6715, or call 866 427 7583 and pay by 
credit card. Contact them by e-mail at 
LCOC@cornerstonereg.com.

■ ON OUR COVER: The 1939 Lincoln 
called “The Sunshine Special” rounds 
a corner during a parade in Fulton, 
Missouri, on March 5, 1946. Aboard are 
President Harry S. Truman and former 
British Prime Minister Winston Churchill. 
The day would be capped by Churchill’s 
famous speech that introduced the 
phrase “Iron Curtain” to discussions 
about the USSR.  

■ LINCOLN LINK AVAILABLE TO 
FOUNDATION MEMBERS ONLY. 
Information on how to become a mem-
ber appears above or visit the LMCF 
web site: www.lincolncarmuseum.org
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A Message from the Chairman

A
s 2024 has come to an end, I am 
pleased to report that the Lincoln 
Motor Car Foundation continues to 
thrive through generous donations. 
The Gilmore Museum has been 

recognized as one of the best museums 
in North America and our museum is an 
attribution to that fact. Our contributors 
should all take pride in our continued 
achievements.

I would like to welcome our newly 
elected trustees to our board. David A. 
Blaine (Tony) has been a significant help in 
the restoration of our Motor Trend Car of 
the Year 1990 Lincoln Town Car. He is a major Lincoln enthusiast and is 
currently General Manager of a Black Label Lincoln Dealership. We also 
welcome James R. Brown (Jim), Senior Director at FujiFilm Healthcare 
Americas, who is also the son of founding LMCF Earle Browne, Jr.; and 
David Perczak (Dave), Retiring General Manager, Lincoln Sales and 
Service. We are looking forward to working with them. 

Our museum continues to evolve through the leadership of our LMCF 
president Jim Blanchard and the collections committee. In addition to 
facilitating several additions to our permanent collection, we have enjoyed 
a couple of interesting loans from the ’sixties era. It is also worth noting 
that Jim and I are active in monthly conference meetings between the 
partner museums of the Gilmore Car Museum Campus and we share 
information and updates about our respective individual museums. The 
Gilmore team shares information about overall museum operations and 
announcements. I will say that the additions and improvements to the 
campus and its partner museums this past year and for 2025 are amazing. 
You must plan to attend next year’s Homecoming and see for yourself!

Please continue to support the “Lincoln Star” initiative launched by 
Jerry Seibert, Chairman of the LMCF Fundraising Committee. We have 
many giving levels to support our foundation. Any of our trustees would 
be happy to provide more information. Please consider helping us reach 
our $2 million endowment goal. By reaching this goal, we ensure the 
existence and success of the Lincoln museum in the future. 

In closing I would like to thank our membership and their continued 
support in making our foundation great! Best wishes for 2025.

Warm regards,

—Paul C. Temple

Chairman and CEO, Lincoln Motor Car Foundation
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n The Lincoln Motor Car Heritage 
Museum is for you! America’s pas-
sionate love affair with the Lincoln 
automobile continues to inspire new 
generations. This is demonstrated in a 
variety of ways, including the formation 
of affinity clubs in which enthusiasts 
can share their interest in a particular 
brand or segment of the automotive 
market, past and present. The Lincoln 
automobile has inspired the creation 
of four major affinity clubs. These 
have inspired the Lincoln Motor Car 
Foundation, its Museum and its work 
of Sharing the Living Legacy of the 
Lincoln Motor Cars.

The Grand Opening of the Lincoln 
Motor Car Heritage Museum took 
place August 9, 2014. We invite you to 
explore what we have to offer and visit 
the Museum located on the Gilmore 
Car Museum Campus in Hickory 
Corners, Michigan. The Museum is 
open Monday through Friday from 9 
a.m. to 5 p.m, Saturday and Sunday 
from 9 a.m. to 6 p.m. The 2025 
Homecoming will be held August 7-10. 
Mark your calendar! 

The LINCOLN LINK
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Lincoln: America’s Car of State
by Jim Blanchard

T he Lincoln motor car has a 
long history as the United 
States of America’s favored 

car for presidential transport. 
The first Lincoln in presidential 
use was a 1924 Model L parade 
car ordered by President Calvin 
Coolidge. The Lincoln was one 
of the finest engineered cars of 
its time, having the precision 
of founder Henry Leland (who 
cast his first presidential vote 
for Abraham Lincoln in 1860) 
and the ample backing of the 

Ford Motor Company, which 
purchased Lincoln in 1922 and 
continued to improve its styling 
and engineering. 

The Coolidge Lincoln was 
one of the best known White 
House cars, and its use was car-
ried into the Herbert Hoover 
administration. Franklin 
Roosevelt rode to his 1933 
inauguration in an open 1933 K 
Lincoln. The Brunn Company 
modified a 1939 Lincoln K V-12 
open car for parade use with bul-
let-proof glass and armor plat-
ing—this became known as the 

famous “Sunshine Special” used 
extensively by FDR. This was the 
first White House vehicle that 
was modified from stock produc-
tion specs to suit the needs of 
safety and security of the presi-
dent. It was upgraded in 1942 to 
a more modern Lincoln-Zephyr 
front end and served through 
World War II, continuing in use 
by Presidents Harry S. Truman 
and Dwight D. Eisenhower until 
1951.

FDR also enjoyed the use 
of a special armor-plated 1942 
Lincoln Custom Limousine 

n President Calvin Coolidge’s 1924 
Lincoln L parade car is put to use 
early on for a visit of former British 
Prime Minister David Lloyd George. 



FA L L - W I N T E R  2 0 2 4

5

when a closed car was called for. 
The limo was damaged in a col-
lision with an oil truck in 1945 
and was subsequently updated 
with a 1946-style grille for use 
by Harry Truman.  

The successor to these was 
a 1950 Lincoln Cosmopolitan 
with a special body designed 
by Ray Dietrich, which became 
known as the “Bubbletop,” fea-
turing a special plexiglass rear 
top. It also served three presi-
dents: Truman, Eisenhower and 
John F. Kennedy. Eisenhower 
rode with Kennedy to his 1961 
inauguration in this Lincoln. 
Later that year, a special Lincoln 
Continental, known as the 
X100, was built by Hess and 
Eisenhardt, the result of four 
years of planning by Ford and 
the Secret Service—the car con-
tained many special features and 
is most famous for being center 
stage during the assassination 
of President Kennedy. It was 
also used by President Lyndon 
Johnson and now resides in 
the Henry Ford Museum, 
along with the 1950 Lincoln 
Bubbletop.  

In 1968 another Continental 
was built for Present Nixon. It 
weighed 12,000 pounds, with an 
overall length of 21.5 feet, and 
boasted many special features. 
The Nixon administration also 
used some Lehmann-Peterson 
modified Lincolns in its fleet. 
In 1974 a highly modified 
1972 Lincoln Continental, 22 
feet long, was delivered to the 
White House, and was used 
by Presidents Richard Nixon, 
Gerald Ford, Jimmy Carter, and 
Ronald Reagan. This Lincoln 
was upgraded to a 1979 front 
and used until 1984. This is the 
Lincoln that was involved in the 
Reagan assassination attempt—
the bullet that hit him actually 
ricocheted off the Lincoln’s 

quarter panel. 
In 1989 a 
new Lincoln 
Limousine was 
delivered that 
was used by 
Ronald Reagan 
and George 
H.W. Bush.

The Lincoln 
Motor Car has 
enjoyed a long 
and impressive, 
rich history in 
the service of 
presidents and 
heads of state 
worldwide. We 
look forward to 
seeing a Lincoln 
once again 
fulfilling the 
needs of White 
House service—the Lincoln is 
an enduring symbol of American 
presidential travel. Nothing 
could be finer!

n Jim Blanchard is an LMCF 
board member and president who 
serves as director of the Lincoln 
Motor Car Heritage Museum.

n Inauguration Day, January 20, 1961: John F. Kennedy and new First Lady 
Jacqueline Kennedy ride in the presidential 1950 Lincoln in one of its last major 
public appearances. Later that year the aging parade car would be replaced by a 
specially equipped new Lincoln Continental stretch convertible known as the X100.

n The “Sunshine Special” was one of several Lincolns used in 
the 1946 Missouri parade seen on our cover. Surrounded by 
secret service men are Harry Truman and Winston Churchill.
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Leading Texas Lincoln Retailer Receives 
First Lincoln Lifetime Achievement Award 

by Jim Mascola 
Photos courtesy of North Park 

Lincoln

D rive through any state in 
the country and you will 
see automotive dealerships 

dotting the landscape. From 
small towns to big cities, 
dealerships are a staple of 
American life. They provide a 
place for shoppers to see and 
experience new vehicles, get 
their vehicles serviced when 
needed, or even provide a 
place to grab coffee or lunch. 
Additionally, automotive 
dealerships are a key part of 
the communities they serve. 
From sponsoring sports teams 
and schools to providing good 
jobs and careers, as well as tax 
revenue for the local economy, 
dealerships across the country 
are woven into the fabric of the 
cities they operate in. 

Let’s take a trip to the past 
for a minute. The year is 1970, 
and on the radio, you are listen-
ing to songs from The Jackson 
5, Simon & Garfunkel, and 
Diana Ross. On your black-
and-white Zenith television, 
you watch Hawaii Five-O and 
The Mod Squad, and if you are 
a car buff, you visit your local 
Lincoln-Mercury dealership 
to check out the new offer-
ings coming from Dearborn, 
Michigan. The first ‘altogether 
new Lincoln Continental in 
nearly a decade’ awaits you on 
the showroom floor, and costs 
just over $6,000. While most 
Lincoln shoppers are looking at 
the all-new Continental with the 

most significant update since the 
groundbreaking 1961 model, 
the seeds to a Lincoln legacy are 
being planted in the clay soil of 
the Texas Hill Country.

Since 1970, North Park 
Lincoln (then known as Main 
Lincoln-Mercury) has been a 
trusted source for Lincoln sales 
and service, being family owned 
and operated for over 50 years. 
Leading this dealership (and now 
thirteen others within his owner-
ship portfolio) is Mr. Clarence 
Kahlig, president of Kahlig Auto 
Group in San Antonio. 

In order to understand the 
person Clarence is today, it is 
important to understand where 
he came from. The oldest of 
five children, he was raised in 

a 900-square-foot home on La 
Manda Boulevard, in a mod-
est neighborhood just north 
of San Antonio. Like so many 
young boys of his era, he gravi-
tated to sports and excelled at 
baseball and football. When he 
was 11 years old, he started his 
first job, pedaling his Schwinn 
bicycle to deliver newspapers for 
the San Antonio Express-News. 
In a 2015 story published by 
his former employer, the San 
Antonio Express-News, Clarence 
commented on his route (No. 
B84) and the impression it made 
on him. “It taught me a great 
deal about solicitation and col-
lections,” and he quickly learned 
that by leaving subscriber’s 
newspapers on their porch, he 

n In a festive ceremony at the August meeting of Lincoln Retailers in Las Vegas, 
Lincoln President Dianne Craig (left) presented Lincoln’s first Lifetime Achievement 
Award to longtime San Antonio Lincoln dealer Clarence Kahlig. 



FA L L - W I N T E R  2 0 2 4

7

could earn an extra tip for his 
efforts. With his hands covered 
in newsprint each day, an enter-
prising spirit was building within 
young Clarence. 

His education took him to 
Central Catholic High School, 
where he excelled at baseball. 
Unfortunately, there was no 
dedicated baseball diamond for 
the team to use, so they had to 
play at a city park. After gradu-
ating from CCHS in 1965, he 
attended Texas A&I University at 
Kingsville (now known as Texas 
A&M at Kingsville). During his 
college career, he transferred 
from Texas A&I to University of 
Texas at Austin and graduated 
with a bachelor’s degree in busi-
ness administration. Upon gradu-
ation, he took a job with the IRS 
as a tax examiner. In that era, the 
examiner position was seasonal, 
and he found himself needing to 
work during the off months to 
pay the bills that come with hav-
ing a young family. 

There was no way of know-
ing it at the time, but the hiatus 
from his work for the IRS set 
him on a career path that would 
provide for him, his family, and 
his community. Clarence took a 
sales position at Main Lincoln-
Mercury on Main Avenue, and 
what started as a part-time posi-
tion yielded him a $1,900 pay-
check in just his second month 
on the job. That sum was triple 
his IRS salary, causing him to 
take a much closer look at a 
career selling cars and trucks. 

The owners of Main Lincoln-
Mercury, brothers Bill and Ralph 
Langley, saw something special 
in their new sales associate, and 
he was soon asked to work at 
their satellite dealership location 
(where North Park Lincoln cur-
rently sits). Clarence ascended 
the ladder, from sales associate 
to used car manager, to new car 

manager, and then to general 
manager. The “satellite” loca-
tion became the permanent 
home of North Park Lincoln 
during 1971 ∕1972; the Main 
Street location was closed, and 
all operations were transferred to 
the new location, including parts 
and service. 

The new name of “North 
Park” Lincoln is a story in and 
of itself. The satellite location 
was near the site of two major 
shopping malls, and in order to 
build recognition for the new 
dealership, it was decided to 
capitalize on consumer awareness 
of these locations. The new deal-
ership was named North Park 
Lincoln-Mercury, with the name 
North Park being a combination 
of North Star Mall and Central 

Park Mall. (Fun fact: Years later 
when the mall area near the 
dealership was redeveloped, the 
new shopping center was named 
North Park.) 

In his role as general man-
ager, Kahlig was in a unique 
position when the Langley 
brothers decided it was time 
for them to pass the business 
on. With no family members 
interested in joining the busi-
ness, Bill and Ralph looked at 
their trusted manager to lead 
North Park Lincoln into the 
future. However, despite all that 
Clarence had going for him—a 
college education, a great fam-
ily, a strong faith, and an ability 
to connect with people and earn 
their trust—he lacked one thing 
that would be vital to his acquir-

n Historic photos from the dealer archives show Main Lincoln-Mercury in the late 
1970s, when Clarence Kahlig was still a fairly new employee there, and their new 
location, by then known as North Park Lincoln-Mercury, in the early 1980s. 
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ing the dealership. He lacked the 
funds to purchase the business 
from the Langleys. 

Thankfully, Bill and Ralph 
believed in Clarence and were 
not about to let money stand in 
the way of him taking over the 
dealership. They personally took 
him to the National Bank of 
Commerce, and with their help, 
he was able to secure a one-mil-
lion-dollar loan. Clarence appre-
ciated the trust the Langleys 
had in him, and Bill Langley 
remained a trusted staff member 
until 1993. 

The North Park Lincoln 
approach to vehicle sales and 
service is one that focuses on the 
customer throughout the entire 
ownership journey. Whether it 
is your first visit to North Park 
Lincoln or you are a decades-
long customer shopping for 
Lincoln number 10, 15, or 20 

(there are several), you realize 
quickly that the team loves what 
they do as much as they love the 
community they serve. Their 
deep roots in the San Antonio 
community show through the 
philanthropic work they perform 
as well. The current project that 
Clarence is focusing on is the 
building of a new school as part 
of St. Peter the Apostle Catholic 
Church of Boerne, Texas. With 
a passion to give back, Clarence 
purchased and donated the land 
for a new Pre-K-3 through sixth 
grade elementary school, and 
he provided the seed money to 
begin this massive construction 
project. Additionally, he is piv-
otal in the fundraising campaign, 
which has a goal of raising 85% 
of $24 million, or $20,400,000. 

With all that the North Park 
Lincoln team does to support 
their customers and community, 

it is no surprise that the store has 
earned the prestigious Lincoln 
President’s Award 25 times. This 
award is given to the absolute 
best Lincoln dealerships in the 
country, and only stores that 
achieve the highest levels of cus-
tomer satisfaction can earn this 
honor. A dealership earning it 
once or twice is commendable, 
but to earn the award over two 
dozen times is something entirely 
different. The achievement speaks 
to the culture of North Park 
Lincoln, and that culture was 
established by Clarence Kahlig.

At the 2024 Lincoln 
Retailer Meeting in August, 
Clarence Kahlig was honored 
with the first Lincoln Lifetime 
Achievement Award. Speaking to 
a capacity crowd in attendance, 
Lincoln President Dianne Craig 
announced the creation of this 
award, meant to honor Lincoln 
retailers who have gone above 
and beyond to serve the brand, 
their employees, and their com-
munities, and Mr. Kahlig would 
be the first retailer so honored. 

The theater lights dimmed, 
and those in attendance viewed 
an expertly produced video high-
lighting Mr. Kahlig’s career. The 
video featured employees speak-
ing about the person Clarence 
is, what he means to them, and 
also what he means to the com-
munity. A common theme from 
all who spoke in the video was 
that Clarence exudes positivity, 
and that positive energy extends 
to every team member at the 
dealership. The words honest, 
generous, inspiring, honorable, 
genuine, kind, and caring were 
used to describe him. 

David Hoyer, Vice President 
of North Park Lincoln, has 
worked for Clarence since 1989. 
In the video, he shared advice 
received from Clarence on his 
secret to being a success in busi-

n After the Las Vegas ceremony, Clarence Kahlig (second from right) celebrates 
winning the Lincoln Lifetime Achievement Aware with (from left) dealership 
General Managers Chad Binder and Diego Iturbe, Lincoln President Dianne Craig, 
and Vice President of Kahlig Auto Group William Vaughn, Jr. 
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ness and life. “He constantly tells 
me, he tells all of his employees, 
that the secret to life and suc-
cess is three things. You keep the 
Lord #1, you keep your family 
#2, and your job is #3 . . . and 
you’ll be successful.” 

Similarly, Bill Ford, Attorney 
with Ford Murray, PLLC, com-
ments that Clarence “isn’t wor-
ried about how it benefits him; 
he wants the other person to 
benefit from the arrangement, 
and as a result of that, people 
just love him and want to do 
business with him.” With an 
attitude like that, it is not a sur-
prise that North Park Lincoln 
frequently leads the nation in 
Lincoln vehicle sales. However, 
working to be the best is a con-
stant process, and Billy Vaughn, 
VP Kahlig Auto Group, shared 
that the drive to be the best 
comes from the top. “He loves 
competition and thrives on it. I 
think to this day, the competitive 
nature of our business is because 
of Clarence Kahlig.” 

As the video neared comple-
tion, viewers saw the baseball sta-
dium he built in 2010 (Shovlin-
Vehle Field at Kahlig Park) and 
the expansive Kahlig-Cowie 

Convocation 
Center on the 
Central Catholic 
High School campus. The 
Convocation Center facilities 
provide educational and athletic 
facilities students need to com-
pete and grow as young adults. 
It is ironic that the motto of 
the Texas Association of Private 
and Parochial Schools (TAPPS), 
“Competition With Honor,” was 
shown in the video, as that phrase 
seems essential to Clarence and 
the North Park Lincoln team 
alike. Edward Ybarra, Executive 
Athletic Director of Central 
Catholic High School, noted that 
“Mr. Kahlig has been a generous 
supporter of Central Catholic 
High School. Mr. Kahlig isn’t 
flamboyant, he’s not loud, but 
when he does speak . . . he speaks 
volumes.”

One of the final individu-
als shown in the video was Jeff 
Kahlig, Vice President of Kahlig 
Auto Group and Clarence’s son. 
His heartfelt words were power-
ful and spoke to what Clarence 
is leaving behind for genera-
tions to come. “I see Clarence’s 
legacy as something that’s left in 
the employees around him, the 

families. Something that is not 
in a building, is not in brick and 
mortar, but rather in the hearts 
of everyone he’s touched.” 
Leaving a legacy in the hearts of 
those touched may be the truest 
measure of a person, and that is 
why it’s fitting for Clarence to 
receive the first Lincoln Lifetime 
Achievement Award. 

Once the video concluded, 
Dianne Craig invited Mr. Kahlig 
to the stage to accept his award 
and share remarks with the 
crowd. As Clarence spoke, he 
talked about how his parents 
saved and sacrificed, and men-
tioned how they raised five chil-
dren in that modest home just 
over 900 sq. ft. in size. He told 
the audience how he spent his 
childhood outside, delivering 
newspapers and playing sports. 
He gravitated to baseball and 
continued playing throughout 
high school. He graduated from 
Central Catholic High School in 
1965, and it is clear that he loves 
his alma mater and supports the 
importance of a well-rounded and 
meaningful Christian education.

n North Park Lincoln now operates out of this new, modern 
showroom completed just this year at the San Pedro Avenue loca-
tion. The dealership’s satellite location, North Park at Dominion 
(right), features the same modern, elegant architectural style.  
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Clarence went on to talk 
about how he started in the 
automotive business and dis-
cussed his dedication to Lincoln, 
the first brand he added to his 
ownership portfolio. His words 
were powerful, and the crowd 
shared laughter and shed tears 
as Clarence touched on pivotal 
events in his life that shaped not 
only him, but his family and staff 
as well. A humble man, Clarence 
spoke more about others then 
he did about himself. Upon the 
conclusion of his remarks he 
received a standing ovation. Peer 
recognition is powerful, and to 
have a room of Lincoln retail-
ers—his competitors—standing 
to applaud a competing retailer 
for his personal and professional 
work is remarkable. 

So, if you ever find yourself 
in the San Antonio area, stop by 
North Park Lincoln and see how 
they do things a little differently 

than the rest. They now have 
two Lincoln facilities in the city, 
the main store and also North 
Park Lincoln at Dominion. If 
you visit, you will be greeted by 
a friendly and inviting staff, and 
if you are lucky, you may just see 
Clarence Kahlig walking through 
the showroom. 

His wife Tina Kahlig said it 
best. “He started with Lincoln 
. . . he loves Lincoln. I anticipate 
that he will be selling Lincolns 
until he takes his last breath.”

Special thanks to Diego 
Iturbe, Doles Flasch and David 

Hoyer, who were instrumental 
in providing information for this 
article. They were generous with 
their time and provided great 
information on both North Park 
Lincoln and Mr. Kahlig. 

n Jim Mascola grew up in an 
automotive family and fondly 
recalls attending the Cleveland 
Auto Show each year growing up. 
He worked in motorsports and 
the collector car industry before 
joining Ford Motor Company. 
He currently works as the Lincoln 
Client Experience Lead, focusing 
on Effortless Purchase. 

n When Clarence Kahlig played baseball 
at Central Catholic High School years 
ago, the school didn’t have its own base-
ball diamond. Today, thanks to Kahlig’s 
generosity, the team plays here at the 
Shovlin-Vehle Field at Kahlig Park (left). 
Clarence was also instrumental in provid-
ing the Kahlig-Cowie Convocation Center 
on the Central Catholic High School 
campus (below), offering the educational 
and athletic facilities that students need in 
order to compete and grow as young adults.
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by Jerry Seibert 
Chairman, LMCF Fundraising 

Committee 

A s this is being written, 
Thanksgiving has come and 
gone and the Christmas/

New Year season is quickly 
approaching. It’s the perfect time 
of the year to reflect on all our 
blessings and to be with family 
and friends. Amidst all the hustle 
and bustle of this season, many 
of us set aside time to consider 
our charitable intent regarding 
non-profit organizations that 
deal with health research, health 
treatment, disaster relief, social 
assistance, religious needs, 
educational and preservation 
needs.

The Lincoln Motor Car 
Foundation, as one of those 
types of non-profit organiza-
tions mentioned above, has been 
blessed to have been included 
in the charitable intent of many 
families, businesses and other 
organizations. The Trustees of 
the Foundation, who are charged 
with the management and opera-
tion of the Lincoln Motor Car 
Heritage Museum, are grateful to 
the many donors who supported 
the Museum this past year, as 
well as all those who have provid-

ed support from the Museum’s 
start. The Trustees thank you for 
your generous gifts, which will 
help the Foundation meet its 
goal of $300,000 in additional 
contributions to the Endowment 
Fund.

Over the past 12 months end-
ing Nov. 30, 2024, contribu-
tions to the Endowment Fund 
have totaled $63,768. This total 
amount was raised through 157 
individual contributions that 
came to the Endowment Fund 
through various means. The 
most frequently used method 
of contributing is adding an 
amount to the annual dues paid 
to the four Lincoln Clubs. Other 
methods used include check 
payments, credit card charges, 
transfers from IRAs, transfers of 
appreciated securities and grants 
from donor-
advised 
funds.

For 
Foundation 
members 
who have 
not yet 
contrib-
uted to the 
endowment 
fund, any 

of the options above are avail-
able to you. If you would like 
to make a pledge to benefit 
the Museum, that can be done 
through the Trustees’ current 
fundraising campaign titled “BE 
A LINCOLN STAR.” Becoming 
a contributing member is as easy 
as getting on the Foundation’s 
website at lincolncarmuseum.org 
and clicking on the “Support” 
tab. For those interested in 
becoming a Lincoln Star, the 
website will give you pledge 
levels you may select from and 
how to handle the entire process 
online. In addition, you can learn 
about all the benefits of becom-
ing a Lincoln Star as well.

If we all work together, we 
can preserve the heritage of the 
Lincoln Motor Cars for many 
years to come.

GIVING	 PLEDGE	 ANNUAL
LEVEL	 AMOUNT	 AMOUNT
nn Mark II Star	 $10,000	 $2,000
nn Mark III Star	 $  5,000	 $1,000
nn Mark IV Star	 $  2,500	 $   500
nn Mark V Star	 $  1,000	 $   200

The Lincoln Motor Car Heritage Museum Needs YOUR Support 

LincolnStarBe a
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Board of Trustees Welcomes 
Three New Members

TRUSTEE 
PROFILES

TONY BLAINE

T ony Blaine was born into the 
Ford, Mercury and Lincoln 
business. His father—Tony 

calls him his hero—started work-
ing for the local dealership when 
he left military service in 1947. 
Tony’s father first worked as a 
line mechanic and later in sales, 
where he quickly excelled. Tony 
started going to the dealer-
ship with his dad when he was 
5 years old. He later did odd 
jobs around the dealership while 
working in the summer, and 
eventually took customers out 
on demo rides when his father 
was busy with other custom-
ers. Tony finally started selling 
cars when he turned 18, and 
has never looked back. He now 
manages a Black Label dealer-
ship in Cincinnati—Lincoln of 
Cincinnati—and just helped our 
chairman, Paul Temple, get into 
a new Navigator! 

Tony met his wife, Michelle, 
who was working in the 

Cincinnati Lincoln Mercury 
District Sales Office, on a 
blind date on Carb Day at the 
Indianapolis Motor Speedway in 
1990. They were married two 
years later. They have two daugh-
ters, the eldest named Clara—
after (yes, you guessed it) Henry 
Ford’s wife. Clara met Henry 
Ford III at the 100th anniversary 
of Lincoln, and they apparently 
had quite the chat about it. Their 
other daughter, Emily, seems to 
have also caught the car business 
bug, working in the accounting 
office for a local Ford dealer. 

Tony loves Lincolns from 
the 1970s, as they remind him 
of the times he spent with his 
dad—riding to work, listening 
to the Cincinnati Reds with the 
moon roof open, or on a family 
vacation. His absolute favorite 
car, however, is a 1990 Mark VII 
LSC SE in dark titanium. He 
found the car in Hemmings, and 
when he ran the Marti report on 
it to trace its history, he found 
out that Michelle had processed 
the order for the car to be 
made—all of this in May 1990, 
the month and year they met! 
They bought the car, restored 
it, and later drove it for their 
30th wedding anniversary from 
Cincinnati to Palm Springs for an 
LCOC Western Meet. 

Tony is looking forward to 
getting to know other trustees 
and members of the Foundation. 
He loves the camaraderie shared 
at Homecoming and all of the 
Lincoln meets. It is so much 
fun, so inspiring, that it is hard 

to leave. He is looking forward 
to learning the inner workings 
of the museum, and has already 
helped restore the 1990 Town 
Car that is now on the floor. 
Welcome, Tony! 

JIM BROWN

J im Brown got into the 
Lincoln and classic car hobby 
through “osmosis,” learn-

ing everything through his dad, 
Earle Brown, a long-time pres-
ence and leader in LZOC and 
LCOC and a founding member 
of the Foundation. Growing up, 
they went to car shows, swap 
meets, Hershey, the Gathering of 
the Faithful, and more. 

Jim has many favorite memo-
ries, including going to the 
Wixom assembly plant where he 
watched a variety of Lincolns 
going through the assembly line: 
Mark VIIIs, Lincolns, Town 
Cars—unibodies and frame on 
bodies, not just variations on a 
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particular model. He was fas-
cinated with the automation 
of putting tires on wheels: two 
corkscrew-like arms—one hold-
ing the wheels and the other the 
tires—and watching the mechani-
cal process that jammed them 
together for completion. 

He also remembers the time 
in 1982 when he was able to 
drive one of ten new Fords at an 
LCOC meet on the Indianapolis 
Speedway—with the caveat that 
no one was to drive over 55 
mph. His mother and Henrietta 
Bell, wife of LCOC founder Dr. 
Elliston Bell, were in the back 
seat, with Jim’s mother telling 
him to go slower, slower, while all 
the while Mrs. Bell was yelling 
for Jim to go faster, faster! You 
can guess who he listened to. 

Jim is ready to make some 
new memories in joining the 
Foundation board of trust-
ees. Jim works for Fuji Film 
Healthcare and is the Director 
of Project Management and 
Implementation. He hopes to 
use his background in finance, 
risk management, contract nego-
tiations and more to help in 
any way needed. He has a son, 
James, a freshman in college, 
who is already a lifetime mem-
ber of the Foundation. James 
has also been along on many car 
adventures, including a ride as a 
youngster in the rumble seat of 
Ray Theriault’s KB. 

In 2023, Jim, his wife Mary 
Lynn and their son James showed 
Earle’s 1940 Lincoln Continental 
Coupe at Homecoming. The 
“red” car is now in the museum 
on loan. It’s a beauty everyone 
should see. Jim loves the car 

his dad never let him drive. He 
is also a fan of the 1972 Mark 
IV—a great prom car—and 
would love to one day own a 
1964 slabside Continental in 
navy blue. Jim is looking for-
ward to learning more about 
the Foundation, and we are glad 
to have him working with us. 
Welcome, Jim! 

DAVE PERCZAK 

D ave Perczak is enjoying 
his new life as a retiree and 
looking forward to serv-

ing on the LMCF Board. Dave 
began his career with Ford in 
1994 and finished his time with 
the company as (National) Sales 
and Service Manager for Lincoln. 
Like Tony, Dave’s interest in 
cars was sparked by his father. 
Dave describes his dad as a “car 
nut” who loved anything with 
an engine, especially muscle cars. 
His dad also worked for Ford, 
and they both attended many car 
shows while Dave was growing 
up. Dave’s father knew that a 
Lincoln was a sign of success and 

always made sure his wife had 
one to drive. 

Dave is also a fan of the big 
Lincolns, especially the Mark 
VII, calling it the ultimate 
romance car. And he is a fan of 
the movie Pretty Woman, credit-
ing the 1989 Lincoln Town Car 
Limo with helping him make a 
good impression on his girlfriend 
and later wife, Candy. From an 
early age, Dave liked elegance 
and performance, but mainly he 
liked that Candy was impressed. 

Dave’s favorite car is his 2006 
Shelby Rent-A-Racer—one of 
500 units made as a special pro-
duction honoring the history 
of Hertz Car Rental company, 
offering the cars back in the 
day among its fleet of rentable 
vehicles. Originally, the car was 
a birthday gift for his dad, and 
a big upgrade from a Corvette 
his dad had named “Rolling 
Thunder.” Dave is sure it had 
more Bondo in it than metal, 
and as a result has an aversion to 
naming his own cars. 

Proud of helping Lincoln 
reach 100,000 units sold this 
year—the first time since 2007—
Dave is equally excited about 
working with trustees and mem-
bers of the LMCF. Attending 
Homecoming this past summer, 
where he served as our Saturday 
night speaker, Dave witnessed 
first-hand the pride and passion 
our members have for Lincolns. 
It makes him feel honored and 
proud to know that the brand he 
worked on for 30 years is loved 
and appreciated by so many. And 
now he gets to be one of us! 
Welcome, Dave! 
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Los Angeles, Oct. 24, 
2024—MotorTrend Group, 
a Warner Bros. Discovery 

company, announced today 
the Lincoln Nautilus as the 
2025 SUV of the Year award 
winner. Lincoln’s premium 
SUV stood out from 
competitors thanks to 
its elegant and sporty 
exterior, excellent 
driver assist features, 
interior comfort, 
and user-friendly, in-
vehicle digital expe-
rience system. The 
Nautilus takes the 
Lincoln brand 
to the next level 
with an x-factor 
that captivated 

MotorTrend’s judges and ulti-
mately placed the midsize 
luxury two-row crossover SUV 

at the top of the podium.
The Lincoln 

Nautilus beat sev-
eral impressive competitors, 

including the Rivian R1S, 
Toyota Land Cruiser, 

Lexus GX550, 
Hyundai Santa Fe, 
GMC Hummer 
SUV, and the 
Mercedes G-Wagen. 

The prestigious 
MotorTrend “Of The 

Year” awards are 
based on six key 
criteria: safety, 
efficiency, value, 
advancement in 

design, engineering excellence, 
and performance of intended 
function.

“The right SUV is the perfect 
combination of style, comfort, 
and first-class driving experi-
ence—and the Nautilus delivers 
on every front. Each occupant, 
including backseat passengers, 
feels valued,” said Ed Loh, 
MotorTrend Group’s Head of 
Editorial. “The Lincoln Nautilus 
Hybrid also combines a compel-
ling luxury experience mixed 
with uncompromised fuel effi-
ciency, all at a competitive price.”

Now in its second genera-
tion, the two-row, five-passenger 
Lincoln Nautilus slots neatly 
between Lincoln’s larger three-
row, seven-passenger Aviator and 
smaller two-row, five-passenger 
Corsair. In terms of powertrain 
performance, the standard 
powertrain is a 2.0-liter turbo-
charged inline-four coupled to 
an eight-speed automatic trans-
mission. This engine is good for 
250 horsepower and 280 lb-ft 
of torque. The Nautilus hybrid 
replaces the eight-speed with an 
eCVT—the “e” meaning there is 
an electric motor good for 168 
hp hooked into the continu-
ously variable transmission. The 
hybrid has a combined output of 
310 horsepower and 295 lb-ft of 
torque.

Lincoln’s mission was to make 
this vehicle feel like an oasis on 
wheels, and they accomplished 
the goal on every front. The 
vehicle combines elegant design 
and a reliable powertrain with 
acute attention to detail, all with 
driver and passenger comfort in 
mind. MotorTrend’s expert team 
of editors appreciated the luxury 
feel of the entire SUV and was 
specifically impressed by the 
quality of design and attention 
to detail involved in the interior, 
from the quality of the seats to 

MotorTrend Names
Lincoln Nautilus

2025 SUV of the Year

A news release 
from Lincoln 
Media Center
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the massive 48-inch panoramic 
display.

User experience and comfort 
is at the forefront of the technol-
ogy at work—the left and right 
sides of the thigh cushions in the 
driver’s seat are independently 
adjustable to maximize comfort 
for long-distance drives, in addi-
tion to offering massaging and 
cooling features. The infotain-
ment screen, one of the Nautilus’ 
most lauded features, is fully 
customizable and engineered to 
sit at a natural visual focal point 
for ease of use. The Nautilus also 
boasts a Top Safety Pick+ rating 
from the IIHS.

“The all-new Nautilus has 
been an absolute game changer 
for the Lincoln brand,” said 
Dianne Craig, president, Lincoln. 
“Not only does the Nautilus 
reimagine the cabin experience 
for our clients, it also takes our 
sanctuary to the next level with 
new connected experiences. This 
recognition from MotorTrend 
shows how we are delivering 
differentiated products for our 
clients and validates the transfor-
mative journey that the Lincoln 
brand is on.”

Launched earlier this year, the 
all-new Nautilus is helping drive 
growth for Lincoln as the brand 
works to refresh its entire SUV 

portfolio. Through the third 
quarter of this year, Nautilus saw 
a 39 percent sales increase com-
pared to the prior year, helping 
the overall brand achieve a sales 
lift of 25 percent year-to-date.

For more in-depth analysis on 
why the Lincoln Nautilus was 
named 2025 SUV of the Year, 
please visit MotorTrend’s SUV of 
the Year award story here: https://
www.motortrend.com/news/lin-
coln-nautilus-2025-suv-of-the-year/

Becoming the MotorTrend 
Car, Truck, SUV, or Performance 
Vehicle of the Year is a crowning 
achievement in the automotive 
world, a testament to the unpar-
alleled prestige and long-stand-
ing tradition of these awards. 
MotorTrend stands alone in its 

commitment to exhaustively 
evaluate and track-test vehicles 
for these coveted honors, a prac-
tice it has upheld with dedica-
tion since its inception in 1949 
for the Car of the Year award. 
The Truck of the Year award 
was added in 1978, SUV of the 
Year in 1999, and Performance 
Vehicle of the Year in 2022, in 
recognition of an ever-evolving 
market. MotorTrend’s iconic 
Golden Calipers trophy symbol-
izes excellence and serves as a 
powerful marketing tool, a testa-
ment to the awards’ impact on 
the automotive industry and con-
sumers alike.

For more information about 
Lincoln, please visit media.lin-
coln.com or www.lincoln.com.
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Shortly after Dianne Craig 
took over as president of 
Lincoln in 2022, she vowed 

to help Ford Motor Co.’s luxury 
brand “get our mojo back.”

For much of 2024, she’s done 
just that.

From a sales standpoint, 
Lincoln had been reeling since 
the COVID-19 pandemic. This 
year, however, it’s on pace to top 
100,000 sales, reaching a goal 
executives promised dealers at 
the start of the year.

Sales have been driven by the 
recently redesigned Nautilus 
crossover, which won a spot 
on the 2024 list of “America’s 
hottest brands” selected by Ad 
Age, an affiliate of Automotive 
News. Lincoln this year also 
freshened the Aviator crossover 
and will launch a redesigned 

Navigator SUV next year.
The new products repre-

sent the next level of Lincoln’s 
“Quiet Flight” theme, featur-
ing updated designs and more 
interior luxuries such as in-cabin 
scents and immersive, spa-like 
environment that utilizes new 
panoramic digital displays.

Craig, 60, has also helped the 
brand’s retail network get more 
efficient, winnowing the number 
of dealers by a few hundred stores 
the past few years to boost prof-
itability and throughput. While 
such consolidation can be difficult, 
Craig has helped ease the cuts by 
prioritizing clear communication 
and one-on-one conversations.

Craig’s leadership was also evi-
dent when, early in her tenure, 
she broke from the Ford brand 
by indefinitely pausing an electric 

vehicle program for dealers that 
called for significant investment 
in chargers and other equipment. 
A year later, Ford pulled the 
plug on its own program follow-
ing significant dealer blowback.

The mix of updated prod-
ucts, improved sales and better 
communication with dealers has 
many longtime retailers feeling 
optimistic.

“This year, finally, we’re 
going to start achieving the 
volume we deserve as a brand,” 
Luis Somoano, president of 
Doral Lincoln in Miami, said at 
the NADA Show in February. 
“We’ve been suffering a lot, and 
I think Lincoln was neglected 
a little bit for a few years, but 
finally now we can see the light 
at the end of the tunnel.”—
Automotive News

Lincoln CEO Dianne Craig Named 
a 2024 Automotive News All-Star
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Telling the Lincoln Story…
LINCOLN LIBRARY UPDATE

G rowth continues in your 
library. All donations, whether 
it’s a life-long collection or one 

item, is important to the whole. 
The LMCF vision is to showcase 
and share all known Lincoln lit-
erature items with Lincoln Motor 
Car Foundation members and tell 
the full and complete history of 
the Lincoln brand. A big thank you 
to the following donors who have 
contributed to this vision:

• Albert Thalheimer, Sales 
Consultant with Kindle Auto 
Plaza, donated on behalf of 
Kindle, owner of a Lincoln 
dealership in Cape May Court 
House, New Jersey, a 2022 and 
2023 color and trim album and 
a 2024 exterior paint chart. A 
special thank you to Albert and 
the Kindle Lincoln dealership for 
their support of the LMCF and 
its library. 

• Charlie Berry, a devoted 
supporter of the LMCF library 
who faithfully looks for inter-

esting items, donated a binder 
of 102 Ford of Canada service 
letters covering the years 1958-
1960. He also donated a Lincoln 
company report titled “Lincoln 
Liquamatic Drive” on the drive, 
controls and coupling flywheel. 
Great history! Note: The trans-
mission was withdrawn from the 
market in 1942.

• Brian Coombe donated a 
1939 Lincoln-Zephyr V-12 bro-
chure of 8 folded panels in very 
good condition—something new 
to the library that we are grateful 
to be able to add to that era.

• Joel Dickson, in his atten-
dance at the 2024 Hershey Flea 
Market, found several items 

of interest to donate. One was 
a packet of press photos and 
statements that covered various 
displays at Ford’s 1964 World’s 
Fair Pavilion, including a photo 
showing in the background a 
1964 Lincoln Continental on 
display.

Much time continues to be 
devoted to the digital library, 
with the first batch of items con-
tinuing to be reviewed for online 
presentation. While it is time-
consuming to set everything into 
place, a pattern is being estab-
lished and the project continues 
to move forward. 

It is important to keep the 
Lincoln Library in your thoughts 
for donation opportunities. A 
large or small donation can add 
so much in capturing the very 
essence of Lincoln history and its 
evolution through the years.

—Joel Dickson
LincolnCarMuseum.org –  

Go to: Contact Us Tab

GIVE LINCOLN 
LITERATURE 

OR ARTIFACTS 
FOR THE PRESENT  

AND FUTURE!
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Lincoln Motor Car Foundation Treasurer’s 
Report—2024 Fall-Winter

The Foundation’s preliminary 
2024 budget performance is 
a net gain of $25,888 versus 

a budget of $16,900. August 
Homecoming, hosted by the 
LZOC this year, was very suc-
cessful, netting $12,292, which 
was $2,292 better than budget.  

Importantly, Endowment 
Fund investment income 
continues to grow and for 
2024 was $68,784—89% of the 
actual $77,258 expense incurred 
in 2024 for operation and 
maintenance of the Museum and 

$8,784 better than budget.  
Endowment Fund donations 

now total $1,783,898, or 
$1,818,113 including the 
$34,215 of pledges due, which 
is 91% of our $2.0 million 
objective.  

In addition to donations to 
the Endowment Fund, engraved 
Museum walkway bricks and 
flagstones are available for 
recognition of individuals and 
families or memorials to family, 
friends and associates. See photos 
and information below.

Donations of any amount are 
greatly appreciated. Those who 
wish to make a contribution 
to the Foundation can use the 
“Support” page on the website 
to choose an option and pay via 
PayPal, or your credit or debit 
card, or by mailing a check to:

Bruce M. Kopf, Treasurer
Lincoln Motor Car Foundation
PO Box 805932
Saint Clair Shores, MI 48080
Beginning last year, all 

members of the four sponsoring 
Lincoln clubs, who were not 

Flagstones and Bricks – Information Sheet 
Lincoln Motor Car Heritage Museum 

 
Engraved Walkway Flagstones    Gray  8” high x 16” wide   $1,000 
        Maximum of 5 lines with 25 characters per line, including punctuation and spaces. 
 
Engraved Double Walkway Bricks (a.k.a. Pavers) Red 8” high x 8” wide   $500 
        Maximum of 6 lines with 15 characters per line, including punctuation and spaces. 
 
Engraved Walkway Bricks     Red 4” high x 8” wide   $200  
        Maximum of 3 lines with 15 characters per line, including punctuation and spaces. 
 
 

  
 

  
West Walkway     South Walkway 

 
Notes: 

 All engraved text will be in capital letters. 
 Club related flagstones and bricks (LCOC, LOC, LZOC, RRLR) will be located in the Club 

Sections on the South Walkway. 
 Items paid for by June 15 of each year will be installed prior to the August Homecoming. 
 Flagstones include Life Membership for the donor(s) in the Lincoln Motor Car Foundation 

(LMCF), as does any donation of $1,000 or more.  Individuals with LMCF Life Membership 
Cards are entitled to free admission into the Gilmore Car Museum complex during normal 
hours of operation and are eligible for the Ford Motor Company “X-Plan”, a partner 
discount program for new Ford and Lincoln vehicles. 
 

Bruce M. Kopf 
Treasurer, LMCF               24 Jul 2017 

Flagstones and Bricks – Information Sheet 
Lincoln Motor Car Heritage Museum 

 
Engraved Walkway Flagstones    Gray  8” high x 16” wide   $1,000 
        Maximum of 5 lines with 25 characters per line, including punctuation and spaces. 
 
Engraved Double Walkway Bricks (a.k.a. Pavers) Red 8” high x 8” wide   $500 
        Maximum of 6 lines with 15 characters per line, including punctuation and spaces. 
 
Engraved Walkway Bricks     Red 4” high x 8” wide   $200  
        Maximum of 3 lines with 15 characters per line, including punctuation and spaces. 
 
 

  
 

  
West Walkway     South Walkway 

 
Notes: 

 All engraved text will be in capital letters. 
 Club related flagstones and bricks (LCOC, LOC, LZOC, RRLR) will be located in the Club 

Sections on the South Walkway. 
 Items paid for by June 15 of each year will be installed prior to the August Homecoming. 
 Flagstones include Life Membership for the donor(s) in the Lincoln Motor Car Foundation 

(LMCF), as does any donation of $1,000 or more.  Individuals with LMCF Life Membership 
Cards are entitled to free admission into the Gilmore Car Museum complex during normal 
hours of operation and are eligible for the Ford Motor Company “X-Plan”, a partner 
discount program for new Ford and Lincoln vehicles. 
 

Bruce M. Kopf 
Treasurer, LMCF               24 Jul 2017 

n West Walkway n South Walkway
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already members, were granted 
membership in the LMCF. 
Those who provided an e-mail 
address are e-mailed The 
Lincoln Link and are eligible to 
vote in the annual election of 
Trustees. Those who have not 
yet become $35 Annual, $100 
Annual Sustaining or $1,000 
Life Members, and receive the 
associated additional membership 

benefits, can use the “Join Us” 
page on the website to pay via 
PayPal, or your credit or debit 
card, or by mailing a check to:

Cornerstone Registration, Ltd.
PO Box 1715
Maple Grove, MN 55311-6715

—Bruce M. Kopf, 
Treasurer, LMCF

brucekopf@gmail.com

Flagstones and Bricks
LINCOLN MOTOR CAR HERITAGE MUSEUM

Engraved Walkway Flagstones
Gray, 8” high x 16” wide. Maximum of 5 lines with 25 
characters per line, including punctuation and spaces.

$1,000

Engraved Double Walkway Bricks (a.k.a. Pavers)
Red, 8” high x 8” wide. Maximum of 6 lines with 15 

characters per line, including punctuation and spaces.
$500

Engraved Walkway Bricks
Red, 4” high x 8” wide. Maximum of 3 lines with 15 

characters per line, including punctuation and spaces.
$200

N O T E S

• All engraved text will be in capital letters.

• Club-related flagstones and bricks (LCOC, LOC, LZOC, 
RRLR) will be located in the Club Sections on the South 
Walkway. 

• Items paid for by June 15 of each year will be installed prior to 
the August Homecoming. 

• Flagstones include Life Membership for the donor(s) in the 
Lincoln Motor Car Foundation (LMCF), as does any donation of 
$1,000 or more. Individuals with LMCF Life Membership cards 
are entitled to free admission into the Gilmore Car Museum 
complex during normal hours of operation and are eligible for 
the Ford Motor Company “X-Plan,” a partner discount program 
fornew Ford and Lincoln vehicles. 

n A  number of companies 
that supply parts and services 
to the Lincoln collector car 
market have stepped up and 
become sponsors of the Lincoln 
Motor Car Heritage Museum. 
The LMCF board of trustees 
encourages members of all 
Lincoln clubs to support these 
companies. And, when you do 
so, thank them for supporting 
our Lincoln Motor Car Heritage 
Museum!
• Mervin B. Adkins
• �Automotive Restorations  

(J. Stephen Babinsky)
• �Automotive Fine Arts Society
• �Dennis Carpenter Ford 

Restoration Parts
• Ford Motor Company
• Grundy Insurance 
• Imagination the Americas
• Lincoln Land (Chris Dunn)
• Lucas Classic Tires
• National Parts Depot
• Reliable Carriers, Inc.
• �The Lincoln-Mercury Old Parts 

Store
• Ray Theriault Lincoln Parts
• �Crest Lincoln, Sterling 

Heights, Michigan
• �Zeigler Lincoln, Kalamazoo, 

Michigan
• �Sesi Lincoln, Ann Arbor, 

Michigan
• �Pfeiffer Lincoln, Grand Rapids, 

Michigan 

Support Companies 
Who’ve Supported 
Lincoln Motor Car 
Heritage Museum
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by Andrea Irby 
LMCF Secretary

The biannual LMCF Trustees 
meeting was held at the 2024 
Homecoming event in Hickory 

Corners on August 11, 2024. It 
was a well-attended meeting, with 
Trustees participating in person and 
via Zoom. 

Paul Temple, Chairman and 
CEO, chaired the meeting. We 
now have three new trustees: 
Tony Blaine, Jim Brown and Dave 
Perczak. We are very fortunate to 
have these individuals joining us. 
They bring a wealth of talent to the 
Foundation. 

Proposed Committee 
assignments were discussed. Keep 
in mind, you don’t have to be a 
trustee to help on a committee. 
If you are interested in sharing 
your talent, please contact Paul 
at Ptemple1958@gmail.com or 
317-716-5555. We especially 

need help with our marketing and 
communications areas, including the 
LMCF website (writing, updating 
content), The Lincoln Link, and 
our social media content. We also 
would like to develop a “Technical 
Committee” that could assist with 
the maintenance of museum vehicles 
and also be subject matter experts 
as a resource to our members. How 
the committee would take shape is 
up to those who want to work on 
it. Again, contact Paul if you are 
interested. 

Bruce Kopf reviewed the 
Foundation’s final position in great 
detail. We are in a good financial 
position. His report is too long to 
reproduce here. Please see Bruce’s 
brief summary elsewhere in this pub-
lication. 

Jerry Seibert, Chair, Fundraising 
Committee noted that the BE A 
LINCOLN STAR fundraising cam-
paign continues to be the focus of 

the committee’s efforts. The cam-
paign has received nine pledges at 
various contribution amounts. There 
are many different levels at which a 
person can contribute. Donations 
are made over time, not in a lump 
sum, unless a person wishes to 
donate in that manner. A “Mark V 
Lincoln Star” donation level, for 
example, consists of a pledge to 
donate $200 per year over a five-
year period to generate $1,000 
for the Endowment Fund over a 
five-year period. The Committee 
would like to expand publicity of 
the Lincoln Star campaign on the 
LMCF social media and to the vari-
ous Lincoln clubs’ print and digital 
media. 

Joel Dickson, Chair, Library and 
Archive Research Committee, con-
tinues to work on getting the digital 
library up and running. A trial run of 
accessing materials was completed in 
Spring 2024 and feedback was given 

Board of Trustees Meeting Report: Aug. 2024

n Lincolns of all ages gathered in front of the Lincoln Motor Car Heritage Museum in August 2024 for the Lincoln Homecoming. 
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to aid the development of the library. 
LMCF members registered at the 
annual sustaining level ($100.00) and 
above will have access to the digital 
library. Those who are not autho-
rized LMCF members can access the 
digital library with permission; and, 
if someone is planning to use the 
material for commercial purposes, 
FoMoCo approval will be required. 

Jim Ayers, Chair of the 
Marketing Committee, shared that 
our Facebook page now has 3,123 
followers, including 50 new ones. 
In July 2024, we reached 16,887 
people, with 543 people engaging 
by either reacting to or comment-
ing on the posts. We have 1094 
followers on Instagram. More 
content is needed to share on the 
LMCF social media pages. Please 
send photos, stories, anything that 
might be of interest to our members 
at jayres01@ca.rr.com. Also, tag 
the LMCF (facebook.com/lincoln-
motorcarmuseum and Instagram@
Lincolncarmuseum) if you are shar-
ing Museum news on your own 
social media pages. 

Ray Theriault, Vehicle Registrar, 
noted that as of July 30, 2024, we 
have 37 vehicles in the collection. 
Two new additions on loan making 
their debut are the 1966 Lehmann-
Peterson Limousine and a 1967 
Lincoln Continental convertible 
that at one time belonged to Elvis 
Presley’s father. We now own 27 
vehicles, which is up two from the 
last report thanks to the generosity 
of Ford Motor Company. Ford offi-
cially turned over ownership of the 
2017 Continental and 2019 Aviator 
concept vehicles that have been on 
display in the museum. 

Jim Blanchard, Museum 
Director, noted that the Museum 
Committee is always reviewing the 
lineup of cars to make sure it tells 
the story of the Lincoln brand. Two 
challenges we are currently facing: 
lighting and flooring. Our lights 
need to be raised to improve the vis-

itor experience and to make it easier 
to photograph the collection. A set 
amount of funds has been approved 
by the Trustees to deal with this 
issue. The floor throughout the 
Gilmore is experiencing buckling 
issues. We will be working with the 
Gilmore and our partner museums 
to determine the cause of the prob-
lem and to explore options and costs 
for repair/replace in the future. 

We are also hoping to securely 
display the MotorTrend Car of the 
Year Magazine and Trophy along 
with the 1990 Town Car donated by 
Dennis Oliver. 

Jim Blanchard, president of 
the Lincoln-Zephyr Owners Club 
and host for Homecoming 2024, 
noted that it was a fun and suc-
cessful event. Everyone enjoyed 
being around Lincolns all day long! 
Voting for awards was by People’s 
Choice. Best Pre-War went to Ray 
Theriault and his 1932 Lincoln 248 
Convertible Roadster by LeBaron; 
Best Post-War went to Reggie 
Balcom and his 1956 Lincoln 
Continental Mark II; and the new 
“Lincoln Star” Best in Show award 

went to “Rita,” a 1937 Lincoln-
Zephyr Coupe, and her mom, 
Andrea Irby. Rita was restored 
by Andrea’s late husband, Cecil 
Bozarth; this was the car’s first time 
back on the show field in ten years. 

Homecoming 2025 will be 
August 7-10, 2025. Save the date. 
The Homecoming Committee will 
start planning the event in January 
2025. Do you have ideas? Want to 
be part of the conversation? Join the 
Homecoming Committee by con-
tacting Paul Temple (ptemple1958@
gmail.com or 317-716-5555) or 
Andrea Irby (lincolnmotorsecretary@
gmail.com or 919-815-1355).

The next Board Meeting will 
be sometime in February 2025 via 
Zoom. Trustees will be getting 
information ahead of time via email. 
Anyone else who wishes to partici-
pate may contact Andrea Irby at lin-
colnmotorcarsecretary@gmail.com or 
919-815-1355.

n At the 2024 Lincoln Homecoming 
this past August, Andrea Irby’s 1937 
Lincoln-Zephyr Coupe (left) was 
awarded the new “Lincoln Star” Best 
in Show award, while Ray Theriault’s 
1932 Lincoln Convertible Roadster 
(right) was named Best Pre-War. 

n Jim Muller presents the award for 
Best Post-War to Reggie Balcom for his 
elegant 1956 Continental Mark II. 
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by Jim Blanchard

Your museum begins the new 
year with continued display 
excitement owing to both 

loaned and donated Lincolns. 
We will continue to show the 
loaned 1964 Lehmann-Peterson 
Limousine provided by Robin 
Alpaugh—this is a must-see first 
year of the L-P stunner that 
complements our Lehmann-
Peterson story board. 

We also have an original 
condition Elvis Presley 1967 

Lincoln Continental (photo 
below) that was used extensively 
by the Presley family in Memphis 
and for road trips. Thank you 
to Black Hawk Motors of 
Massillon, Ohio, for making this 
loan available for public viewing.

We recently accepted a dona-
tion of a Pace Car Yellow 1946 
Lincoln Continental Cabriolet 
(photo above) from Lois and 
Philip Cohen of Cincinnati, 
Ohio. We hope to display this 
Lincoln with the top down, rem-

iniscent of the original pace car 
at the 1946 Indy Race that had 
Henry Ford II behind the wheel. 
Thank you to the Cohen family.

We continue to improve our 
vehicle line-up to best tell the 
Lincoln story through the entire 
100-plus years of rich history. 
Your support of the museum 
enables us to become self-suffi-
cient financially as we endeavor 
to pass on the Lincoln excite-
ment for generations to come. 
Financial support also helps with 
our Research Library that con-
tinues to grow our digital com-
ponent for those needing access 
to past marketing and engineer-
ing history. Thank you for your 
continued support of the Lincoln 
Motor Car Foundation and 
Research Library!

n Jim Blanchard is an LMCF 
board member and president who 
serves as director of the Lincoln 
Motor Car Heritage Museum.

Lincoln Motor Car Heritage Museum Report
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Order Your Lincoln Museum Merchandise
■ Several items are now available displaying the Lincoln Motor Car Heritage Museum 
logo. The items are a golf shirt, golf cap, sweatshirt, lightweight jacket and tumbler. All 
items can be purchased through the website: www.LincolnCarMuseum.org. Just click on 
“Merchandise.” All items are high quality and are provided by a licensed supplier of the 
Lincoln Motor Company.

■ Low-profile six panel unstruc-
tured cap. Washed chino twill, fab-
ric strap with antique brass sliding 
buckle, Lincoln Motor Car Heritage 
Museum Logo embroidered on 
front of cap. $15

■ This versatile Polo is a cotton-poly 
blend. Along with UV protection, its both 
moisture wicking and snag resistant. 
The polo has a dropped back hem, 
hanger loop inside the neck and tagless 
heat-transfer label. $40 

■ The Lightweight Jacket’s 
unique design allows you 
to pack it into the lower-left 
pocket, making it easy to 
stow away in a backpack or 
glove compartment when 
you don’t need it. But you’ll 
really appreciate it when the 
weather takes a turn for the 
worse, with its water and 
wind resistant construction 
and roll-away hood. Lincoln 
Motor Car Heritage  
Museum logo in the  
left chest area. $30

■ Durable, double-wall stainless steel 
vacuum construction with copper insulation, 
which allows your beverage to stay cold 
for 24 hours and at least 8 hours for hot 
beverages. The construction also prevents 
condensation on the outside of the tumbler. 
On-trend, durable powder coating. Push-on 
two piece lid with Tritan™ swivel closure. 
Wide opening for comfortable filling and 
pouring. Design features the spinning geo-
metric bottom. 20 oz. $18

■ Stay warm in this full zip hooded sweatshirt featur-
ing the LMCHM logo. 8 oz., 50% cotton, 50% polyester. 
Virtually pill-free with a high-stitch density for a smooth 
printing canvas. Double-needle coverseaming on neck, 
armholes and waistband; single-ply hood. Concealed 
seam on cuffs. Seamless body with set-in sleeves. 
Split pouch pockets; grommets and matching drawcord; 
aluminum zipper. LMCHM logo embroidered on left 
chest. $37.50
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